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WHAT IS CIiAIMED IS: 
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isxng: 

displaying at least] 'two marks as activation mechanisms 

for a print-shopping-list command; and 
determining relati"^ e consumer awareness of the at least 
\ two marks by Maintaining an accounting of the number 
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of times each 
^activated. 
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The method of 
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mark relative 
least ^a secon 



3. 



The method of 



of the at least two marks is 



Claim 1, wherein said determining 



relative consumer awarepess of the at least two marks by 
maintaining aV accountihg of the number of times each of the 
at least two marks is activated further comprises: 

determining a freqipency of selection of at least a first 

to a frequency of selection of at 
1 mark. 



4 . 



Claim 1, wherein said determining 
relative consumer ^awarehess of the at least two marks by 
maintaining an accounting of the number of times each of the 
at least two marks is activated further comprises: 

saving at least one record of two or more marks displayed 

to a user; and 

\ ■ 

saving a designation of which mark the user selected from 

V 

the two or mdre marks displayed to the user. 



The method of Claim 1, wherein each of the at least 
I \ 

two marks may be eithef bS service mark or a trade mark. 

\ 

5. The method olf Claim 1, wherein said displaying at 

least two marks as acnivatiop mechanisms for a print-shopping- 

] \ 

list command further include's : 
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displaying a generic s^iopping list having at least one 
product icon. 

/ 

6. The method of Claim 1, wherein said determining 
relative consurjier awareness/ of the at least two marks by 
maintaining a s^tatistical accounting of the number of times 
each of the at least two marks is activated further comprises: 

associating an enticerpent to activate a mark with the at 

least two marks. 

\ 

7. The met^iod of cJaim 6, wherein said associating an 
enticement to activate a mark with the at least two marks 



includes : 



\ 



associating a prof itj-sensitive giveaway with at least one 
of the at least two marks. 

\ 

8. The method lof Cllaim 1, wherein said associating a 
profit-sensitive giveaway with at least one of the at least 
two marks further compri 

\ 



comparing a net profit against a net-profit threshold; 



of the giveaway against 
exceeds the net-profit t 
comparing a cost of 
the net profit 



;es : 



the giveaway against' the net profit 
rofit exceeds the net-profit 



comparing a cost. of 

when the netjp 

threshold; and 
activating the prqf it-sensitive giveaway when said 

i 

comparing shows that the net profit exceeds the cost 
of the giveaway by a predefined multiple. 

9. The method of j:::iaim 8, wherein said comparing a cost 



the net profit when the net-profit 



■ireshold further includes: 
an average grocery purchase against 

\ 

\ ■ 
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10. The method of Cl 
of the giveaway against th 



exceeds the net-profit threshold further includes: 



comparing a cost of n 
profit , 



ii±m 8, wherein said comparing a cost 
e net profit when the net-profit 



\ 



11. The method of CJ 



profit-sensitive giveaway 
.1 net profit exceeds the cos 
^4 / multiple further includes: 
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3w automobile against the net 

aim 8, wherein said activating the 
when said comparing shows that the 
t of the giveaway by a predefined 



comparing an identity of a retailer where a rebate 
\ vehicle is scanred against a list of having at least 
\ one giveaway paiticipant; and 
de,activating the profit sensitive giveaway when the 

retailer where t:he rebate vehicle is scanned is not 
on the list of maving at least one giveaway 
participant. 

12. The method of Claim 11, wherein said comparing an 
identity of a retailer where a rebate vehicle is scanned 
against a list of giveawaly participants further includes: 

comparing a rebate-fprm secret bar code against a list 

having at leasd one secret bar code associated with 
at least having at least one giveaway participant. 

13. The method of dlaim 8, wherein said activating the 
profit-sensitive giveaway when said comparing shows that the 
net profit exceeds the cist of the giveaway by a predefined 
multiple further includes: 



printing a rebate v 



giveaway to occur. 



Bhicle which, when scanned, causes the 
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14. -The method (fjf Claim 13, wherein said printing a 
rebate vehicle which, I when scanned, causes the giveaway to 
occur f urther'N^includqfs : 

printing a\bar ^ode which, when scanned, causes the 



giveawa\y to occur. 

\ 
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15. A method for determining relative consumer awareness 
of at least two marks, said method comprising: 

accepting user input /specifying at least two marks; and 
recalling an accounting of past activations of the at 

least two marks to determine frequency of selection 
of one of the a|t least two marks relative to another 
of the at ieast two marks. 



16. The-, method of C 



input specifyi^ng at least 



graphical 



laim 15, wherein said accepting user 
two marks further includes: 
accepting user inpuli specifying at least two marks via a 

user/ interface. 



17. The method of ClaJm 15, wherein said recalling an 
accounting of past activatijons of the at least two marks to 



determine frequency\of selection of one of the at least two 



marks relative to another 
includes: 

determining the freqjuenc 




at least two marks further 



selection of one of the at 



least two marks relative to another of the at least 
two mark usingj statistical methods. 

\ 



\ 
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18. A system comprising: 

means, for displaying at least two marks as activation 

mechanisms fpr a print-shopping-list command; and 
means for determifning relative consumer awareness of the 
at least tw<p marks by maintaining an accounting of 
)f times each of the at least two marks 



) 

the number 



is' activate 



19. The system b 
I I 

relative consumer awar 
t ' .1 

maintaining an accouifiti 
at least two ^marks i 




laim 18, wherein said determining 
the at least two marks by 
f the number of times each of the 
activated further comprises: 



means for determining a frequency of selection of at 
least a first mark relative to a frequency of 
selection pf at least a second mark. 



20. The system! of Claim 18, wherein said means for 
determining rel'ativel consumer awareness of the at least two 

an accounting of the number of times each 
of the at least 'two narks is activated further comprises: 

means for savinc at least one record of two or more marks 



display^ed t o a user,- and 
means for savinc ■ a designation of which mark the user 

om the two or more marks displayed to the 



21. The system of Claiiy 18, wherein each of the at least 
two marks may be either a service mark or a trade mark. 




22. The system o^^ Cl^im 18, wherein said means for 
displaying at least twdS marks as activation mechanisms for a 
print-shopping-list ccfwraand further includes: 
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means for displaying a generic shopping list having at 
least one product icon. 

23. The system of Claim IS^ wtferein said means for 
determining relative consumer awareness of the at least two 
marks by maintaining a statistical /accounting of the number of 
times each of the ^at least two marges is activated further 
comprises: 

means ;for associating an endcLcement to activate a mark 
with the at least two marks. 

24. The system of Claim 23, wherein said means for 

associating * an enticement to acjcivate a mark with the at least 

two marks includes.: 
1 

means fjor associating a n^of it-sensitive giveaway with at 

least one of the at jfleast two marks. 



25. The system of Claim'' 

• \ if 
associating a^ profit-sensitive 




ei?ein said means for 

y with at least one of 

the at least two marks furth'er comprises: 

\ I 
means for( comparing a net profit against a net-profit 

thresholds- 
means for *;^comparing a fcost of the giveaway against the 
net profit when the net-profit exceeds the net- 
prof iti threshold'; and 
means for activating/the profit-sensitive giveaway when 

said comparing shows that the net profit exceeds the 
cost of \ the giveaway by a predefined multiple. 

26. The system of tClaim 25, wherein said means for 
comparing a cost of^ thejgiveaway against the net profit when 
the net-profit exceeds the net-profit threshold further 
includes: \ 

means for comparing a cost of an average grocery purchase 
against theVnet profit. 
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1 27. The system of Claim 25, wh^ein said means for 

2 comparing a cost of the giveaway aga/^st the net profit when 

3 the net-profit exceeds the net-profi't threshold further 

4 includes : / 

5 means for comparing a cost of/new automobile against the 

6 net profit. / 

1 28. The system of Claim 25/ wherein said means for 

2 activating the prof it-sensitive^iveaway when said comparing 

3 shows that the net profit exceeds the cost of the giveaway by 

4 a predefined multiple further includes: 

5 means for comparing an icjLnt/^ ot^rQ-taxlBr: where a 

6 rebate vehicle is s.cannS kd ^a -<fainst a list of having 

7 at 'least one giveaway participant; and 

8 means for deactivating ^he profit sensitive giveaway when 

9 the ^retailer where the rebate vehicle is scanned is 

10 not t>n the list of having at least one giveaway 

11 participant. ^ 

1 29. The system of claim 28, wherein said means for 

2 comparing an identity otla retailer where a rebate vehicle is 

3 scanned against a list ojr giveaway participants further 

4 includes: , / 

.5 means for comparing a rebate-form secret bar code against 

6 a list having at least one secret bar code 

7 associated with at least having af least one 

8 giveaway participant. 

M\ J J 

\ y 30. The systera'^ofl Claim 25, wherein said means for 

2 activating the prof it\-sensitive giveaway when said comparing 

3 shows that the net profit exceeds the cost of the giveaway by 

4 a predefined multiple/ further includes: 

5 means for printiJng. a rebate vehicle which, when scanned, 

6 causes the /giv^eaway to occur. 
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31. The si^stem if Claim 30, wherein said means for 
printing a rebate vehjflcle which, when scanned, causes the 
giveaway to occur^ further includes: 

means for print/ing a bar code which, when scanned, causes 
the qive^ajfi/ay to occur. 

A 
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327 A system for determining relative consumer awar.eness 
of at least two marks, saijd system comprising; 

means for accepting qser input specifying at least two 
marks; and 

means for recalling ^n accounting of past activations of 
the at least two marks to determine frequency of 
selection of one of the at least two marks relative 
to another of ohe at least two marks. 



33 



The system of Claim 32, wherein said means for 



accepting user input specifying at least two marks further 
^include^s: 

me^ns for acceptinfg user input specifying at least two 
\marks via a graphical user interface 

34. The system of Claim 3/, wherein said means for 



recalling an\ accounting of pa 



is4: activation 



two marks to 'determine frequency of selection of one of the at 



further 



least two marks relative t 

includes : 
\ 

means for determininj 
of theVt 1 



\ 




s of the at least 



ther of the at least two marks 



ncy of selection of one 
eaaJt tw^^J-^arks relative to another of the 
at leasA two /nark using statistical methods. - . 
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